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t h e  m a g a z i n e  o f  m a st e r  p a i nt e r s  +  d e c o r ato r s  a u st r a l i a 

BRUSHSTROKES

for painting professionals 
in Western Australia

2,500 subscribers
[average opening rate of 62%]

4,000 print copies  
and 2,500 digital copies*

2,576 monthly
page views

#1 SOURCE

MONTHLY E-NEWS

MAGAZINE WEBSITE [MOBILE]:

WA’s official painting and decorating news for industry professionals

Brushstrokes is the official magazine of Master Painters & 
Decorators Australia [MP&DA]. It’s an integral resource tool 
for those in the industry keeping them informed of projects, 
research and key issues, as well as the latest trends and 
products. 

* Digital copies of Brushstrokes is also available on masterpainters.asn.au

Apart from MP&DA members, copies of the Brushstrokes 
magazine also reach non-member registered painters, 
apprentices and industry stakeholders. It’s mailed out to 
members and industry affiliates, and available through trade 
and decorating stores throughout Western Australia.
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Extending your advertising reach

Target audience

About masterpainters.asn.au

In addition to advertising in the print magazine, clients will also gain additional reach and exposure with the monthly MP&DA 
e-News, plus a listing on the MP&DA website. This makes the Brushstrokes cross-platform media packages an extremely
cost-effective medium due to its highly targeted audience and return on investment.

The MP&DA e-News alone has an average opening rate of 62 per cent, which is well above its industry category 
[not to mention an average opening rate of an e-newsletter is 25 per cent].

Brushstrokes readers are painting and decorating industry professionals and high-end consumers who want to know the 
latest trends and products available. 

The MP&DA website has strong appeal to the general 
household consumer and trade with its ‘Find a painter’ 
section, and also has additional features and functionalities 
to its members only section.

This includes:

• Find a painter - it’s most popular section

• Inspection request for consumers

• Information for painters and decorators

• Information on apprenticeship and training courses 

The members-only section includes:

• Exclusive access to training

• Latest industry research and news

• Special member discounts and offers

• Plus much more 

Editorial topics covered in every issue include:

• Paint and decorating trends

• Updates on rules and regulations from Government
bodies

• New products and services available

• Small business matters

• Workplace issues such as occupational health and
safety and latest research

• Membership benefits

• Educational opportunities from apprenticeship
courses to refresher training
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Next to colour and durability, sheen may seem like a minor 
factor when choosing the best product for your paint 
project. After all, the conventional advice has always been  
to go flat for ceilings, satin for living areas, and a higher 
sheen for kitchens, bathrooms and laundries. 
“A higher sheen, in products such as a semi-gloss paint, means the 
surface is less porous and therefore more resistant to moisture and 
easier to clean,” Scott Cattell, Product Training Manager at Haymes 
Paint, explains. This makes it suitable for environments with frequent 
exposure to high levels of moisture and humidity. 

The catch, however, is that glossier finishes tend to highlight surface 
imperfections more clearly than their flatter counterparts. They can also 
be glarier on the eyes, especially in white or brighter colours, and in 
rooms with artificial lighting. 

At the same time, the market has trended towards lower sheens, which 
feature a more luxurious, restful feel. As Bonnie Jenkinson, Dulux Interior 
Product Manager, puts it, low sheens are a “more appealing option to 
home owners as they do not give off as much reflection as higher sheens.” 

There are several products on the market today that cater to this less 
reflective aesthetic, without compromising on the benefits of glossier 
wet area paints, such as washability, and anti-bacterial and anti-mould 
properties. 

One example is Dulux’s Wash & Wear +Plus 
Kitchen&Bathroom in low sheen. Launched in 
2015, the product is powered by 101 Barrier 
Technology, which provides a washable and 
durable finish able to withstand lasting wear and 
tear. Another kitchen and bathroom paint that 
comes in a low sheen finish while offering superior 
washability and a stain-proof barrier is Haymes 
Ultra Premium Expressions Interior. 
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Resene also supplies its bathroom paints in 
a low sheen finish. The company traditionally 
only sold solvent-borne enamels for wet area 
applications, before launching waterborne 
versions – Resene Enamacryl [gloss] and 
Lustacryl [semi-gloss]. But this too, gave way  
to demands for a low sheen finish. 

“[We were] working on a more durable finish for general living areas that 
would be more washable than a standard acrylic. Out of this work,  
Resene SpaceCote Low Sheen was developed,” Karen Warman, 
Resene’s Marketing Manager, explains. 

“Resene SpaceCote Low Sheen very quickly started to be used in all 
interior areas of a home.  Because wet areas are subject to additional 
bacteria and mould issues that are not so prevalent in other areas of a 
home, Resene chemists created a new version, Resene SpaceCote 
Low Sheen Kitchen & Bathroom, that would have all the durability and 
washability of the original Resene SpaceCote Low Sheen, but with the 
added benefits of anti-bacterial and additional mould resistance.”

A more recent introduction is Taubmans’ new 
formulation of its flagship Endure Interior paint. 
Featuring 3M® Ceramic Microsphere technology, 
which creates a protective shield so dirt and stains 
can be wiped away without scratching the surface, 
the new product comes in a ‘Matt’ finish but 
performs like a low sheen in terms of washability 
and stain resistance. 

“Up until now, choosing paints has necessitated compromising on one 
or more of the key elements of the perfect product,” Taubmans’ paint 
expert, Fiona King, says. “For example, a paint that washes well and 
doesn’t leave any shiny patches may never resist the initial stain, so the 
mark remains.”

However, with Taubmans’ new Endure Interior range – and the various 
low-sheen, highly durable paint options on the market – painters today 
“can have the lot”.

Image courtesy of HaymesImage courtesy of Resene

By Geraldine Chua

Paints you shouldn't gloss over

WHY USE A 
MASTER 

PAINTER?
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Rates

Deadlines and feature list

Loose insert price on application.

All rates for advertising include:
• One issue of Brushstrokes magazine

• Leaderboard ++ or Med Rec on masterpainters.asn.au

• Leaderboard ++ or Med Rec in MP&DA e-News

• One MP&DA e-News item in a chosen month during the publication
period [copy at the discretion of the editor]

• Company listing and website link on MP&DA website

+ All premium positions are required to alternate so that each edition
has a different appearance. Premium positions advertisers will also
receive a Leaderboard on the masterpainters.asn.au homepage [ie 33
per cent SOV]; Med Rec run-of-site [rotated across the website] over
the publication period; Leaderboard in one MP&DA e-News over the
publication period; and featured in one monthly e-newsletter.

++ 	 For premium bookings only.

[V or H] Vertical or horizontal sizes available. Refer to material specifications for dimensions and artwork formats.

Rates [ex GST] 	 Casual 	 2-3 Editions 	 Assoc Member [Casual]	 Assoc Member [2-3 Editions]

Issue 	 Editorial 	 Ad Bookings 	 Ad Material 	 Published 	 Features

Full Page	 $1330 	 $1210 	 $1100 	 $990

Inside Front Cover +	 $1575 	 $1430 	 $1300 	 $1170

Inside Back Cover +	 $1575	  $1430 	 $1300 	 $1170

Outside Back Cover +	 $1575	 $1430 	 $1300 	 $1170

1/2 Page [V or H]	 $970 	 $880 	 $800 	 $720

1/4 Page [V or H]	 $605 	 $550 	 $500 	 $450

	 Friday	 Friday	 Friday	 Wednesday  
12 April	 12 April	 26 April	 22 May

	 Friday	 Friday	 Friday	 Wednesday  
December	 6 September	 6 September	 20 September	 20 November

- Regional Painters and Decorators
- Running a Business
- Water-Based Paints
- Environment
-  Apprenticeship and Training

- Exterior Painting Products
- Spraying [Paint and Equipment]
- Work Safety
- Awards for Excellence



Additional digital advertising opportunities
• 	 Solus MP&DA e-News

	 In addition to the Brushstrokes cross-platform packages, MP&DA  
can also publish another monthly e-Newsletter distributed to its  
strong 300+ member database. With an average opening rate of  
62 per cent, it’s higher than industry standards and is an excellent  
high-impact medium for exclusive advertising opportunities such  
as new product releases and campaign launches. Includes  
Leaderboard, square and rectangular MRECs and advertorial content.  
There are only 12 available during the course of the year.

	 Solus MP&DA e-News $500 + GST [only 12 per year]

• 	 MP&DA e-News

	 Distributed to 2,500 subscribers and specifically designed for advertisers  
who have special monthly offers.  Choose from either a Leaderboard  
[subject to availability], Med Rec or Tower.

	 Leaderboard 	 $350 + GST

	 Med Rec 	 $125 + GST

	 Tower 	 $175 + GST

• 	 masterpainters.asn.au

	 These are also ideal for special offers and will appear for one month  
run-of-site and includes a company profile and website link.  
The MP&DA website has an impressive 2,576 monthly page views  
and 560 unique visitors per month.

	 Leaderboard 	 $350 + GST

	 Med Rec 	 $125 + GST

For material specifications visit masterpainters.asn.au/media-kit

Advertising Enquiries

Licia Solomone
OKeeffe Media
M   +61 412 080 600
E    licia@ok.com.au
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Booking Form
For booking and advertising queries, please call Licia Salomone from OKeeffe Media on +61 412 080 600

Note: Loose insert price on application.

I am authorised to make this booking on behalf of the company.

Please fill in and email to licia@okm.com.au
Payment to be made within 30 days.

Cancellations 
No cancellations will be accepted after the booking deadline.

Material Specifications 
Visit masterpainters.asn.au/media-kit
Artwork will not be accepted after the material deadline.

Business Name:

Contact Name:

Position:

Email Address:

Contact Number:

Street Address:

Total Cost [ex GST]:

Purchase Order:

Booking Details

Business Details

Signature Date
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Issue 	 Date	 Size 		  Cost

1 	 May | June 2019

2 	 November | December 2019

Advertising and Enquiries

Licia Solomone
OKeeffe Media
M   +61 412 080 600
E    licia@ok.com.au



Full Page ½ Page Vertical ½ Page Horizontal

¼ Page Vertical ½ Page Horizontal

•     Please supply all material as a high resolution print PDF in CMYK colour [no spot colours] according to the 
approved sizing options. Also ensure all fonts are embedded or outlined.

•     Please ensure all advertisements include an additional 4mm bleed and crop marks on all sides.

Please Note: Responsibility will not be taken for incorrect colour reproduction for any advertising material provided.

masterpainters.asn.au

[210mm W x 297mm H] [90mm W x 265mm H] [180mm W x 125mm H]

[90mm W x 125mm H] [180mm W x 60mm H]

The following are the size options available for advertising in the Brushstrokes magazine:

Please Note:  Please include an additional 4mm bleed and crop marks on all artwork supplied.

Magazine

BRUSHSTROKES MATERIAL SPECIFICIATIONS
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Next to colour and durability, sheen may seem like a minor 
factor when choosing the best product for your paint 
project. After all, the conventional advice has always been  
to go flat for ceilings, satin for living areas, and a higher 
sheen for kitchens, bathrooms and laundries. 
“A higher sheen, in products such as a semi-gloss paint, means the 
surface is less porous and therefore more resistant to moisture and 
easier to clean,” Scott Cattell, Product Training Manager at Haymes 
Paint, explains. This makes it suitable for environments with frequent 
exposure to high levels of moisture and humidity. 

The catch, however, is that glossier finishes tend to highlight surface 
imperfections more clearly than their flatter counterparts. They can also 
be glarier on the eyes, especially in white or brighter colours, and in 
rooms with artificial lighting. 

At the same time, the market has trended towards lower sheens, which 
feature a more luxurious, restful feel. As Bonnie Jenkinson, Dulux Interior 
Product Manager, puts it, low sheens are a “more appealing option to 
home owners as they do not give off as much reflection as higher sheens.” 

There are several products on the market today that cater to this less 
reflective aesthetic, without compromising on the benefits of glossier 
wet area paints, such as washability, and anti-bacterial and anti-mould 
properties. 

One example is Dulux’s Wash & Wear +Plus 
Kitchen&Bathroom in low sheen. Launched in 
2015, the product is powered by 101 Barrier 
Technology, which provides a washable and 
durable finish able to withstand lasting wear and 
tear. Another kitchen and bathroom paint that 
comes in a low sheen finish while offering superior 
washability and a stain-proof barrier is Haymes 
Ultra Premium Expressions Interior. 
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Resene also supplies its bathroom paints in 
a low sheen finish. The company traditionally 
only sold solvent-borne enamels for wet area 
applications, before launching waterborne 
versions – Resene Enamacryl [gloss] and 
Lustacryl [semi-gloss]. But this too, gave way  
to demands for a low sheen finish. 

“[We were] working on a more durable finish for general living areas that 
would be more washable than a standard acrylic. Out of this work,  
Resene SpaceCote Low Sheen was developed,” Karen Warman, 
Resene’s Marketing Manager, explains. 

“Resene SpaceCote Low Sheen very quickly started to be used in all 
interior areas of a home.  Because wet areas are subject to additional 
bacteria and mould issues that are not so prevalent in other areas of a 
home, Resene chemists created a new version, Resene SpaceCote 
Low Sheen Kitchen & Bathroom, that would have all the durability and 
washability of the original Resene SpaceCote Low Sheen, but with the 
added benefits of anti-bacterial and additional mould resistance.”

A more recent introduction is Taubmans’ new 
formulation of its flagship Endure Interior paint. 
Featuring 3M® Ceramic Microsphere technology, 
which creates a protective shield so dirt and stains 
can be wiped away without scratching the surface, 
the new product comes in a ‘Matt’ finish but 
performs like a low sheen in terms of washability 
and stain resistance. 

“Up until now, choosing paints has necessitated compromising on one 
or more of the key elements of the perfect product,” Taubmans’ paint 
expert, Fiona King, says. “For example, a paint that washes well and 
doesn’t leave any shiny patches may never resist the initial stain, so the 
mark remains.”

However, with Taubmans’ new Endure Interior range – and the various 
low-sheen, highly durable paint options on the market – painters today 
“can have the lot”.

Image courtesy of HaymesImage courtesy of Resene

By Geraldine Chua

Paints you shouldn't gloss over



Leaderboard Tower Med Rec

•     	Please supply all digital material in JPEG format in RGB colour.

•     	Please supply a link to website or promotional flyer and supply 60 words on 
your company, product or service. 

	 Please Note: Advertorial items will be edited to conform with Brushstrokes’ writing 
style and copy will be cut to length if it exceeds the word limit.

For media kit, visit masterpainters.asn.au/media-kit

[600 W x 80 H Pixels] [175 W x 370 H Pixels] [175 W x 185 H Pixels]

MP&DA e-News

Leaderboard Med Rec

•     	Please supply all digital material in JPEG format in RGB colour.

•     	Please supply a link to website or promotional flyer and supply 60 words  
on your company, product or service.  

	 Please Note: Advertorial items will be edited to conform with MP&DA’s writing  

style and copy will be cut to length if it exceeds the word limit.

[1200 W x 150 H Pixels] [290 W x 240 H Pixels]
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Advertising Enquiries

Licia Solomone
OKeeffe Media
M   +61 412 080 600
E    licia@ok.com.au

General Enquiries
Master Painters & Decorators Australia
108 Caledonian Avenue
Maylands WA 6051
T 	 +61 8 9471 6614
E 	 painters@masterpainters.asn.au
W 	 masterpainters.asn.au
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